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The LANDesk logo is a wordmark. It is a visual
translation of LANDesk’s brand attributes. Our
wordmark conveys energy, motion and simplicity.

It is LANDesk’s visual signature. Just as a
personal signature always looks the same,
the LANDesk logo should always appear
in a specified and consistent manner.

Logo Options

Two logo options are available. LANDesk’s
corporate wordmark has the word “software”
beneath it. It should be used in pieces that refer
to LANDesk as a company. It should also be used
for internal documents, corporate literature and on
the back of brochures. The corporate logo should
always be larger than 1.125” in length. Otherwise
the word “software” is too small to read clearly.

The standard logo does not have the
word “software” beneath it; this logo
is used in all other applications.

Full-Color Version

When the logo is used in full-color it may only
be reproduced on a white background (no
darker than 10% black) as the light gray of the
logo does not stand out well on most colors.

The reproduction of the full-color logo is:
PMS 648 (blue)

The three chevrons’ PMS colors are:
PMS 429 (gray)
PMS 648 (blue)

PMS 583 (green)

LANDesk

LANDesk

Logo . Options/Full Color

This logo should be used in:
Pieces that refer to LANDesk as a company
Internal documents
Corporate literature

Backs of brochures

This logo should be used in:
Advertising
Marketing materials
Resale materials

All other uses



One-Color Versions

LANDesk Blue Version
(PMS 648 coated)

Whenever possible, place the wordmark by itself
on a solid background. The blue version should be
used on shades of colors lighter than 55% black.
If the logo is placed on top of a photograph, it
should be positioned inside a ghosted bar. The
bar should be white with an 80% opacity or
transparency. This treatment should be similar to
the Ghosted Product Bar found in the Graphic
Elements section of this guideline. For use on dark
backgrounds, reverse the wordmark to white.

Black Version

The black-and-white version is to be used
only when color is not an option, such as
newspaper ads and white papers.

White Version (reversed out)

The white version is to be used when the
area of placement provides ample contrast.
Generally on colors darker than 35% black.
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Logo . Usage Guidelines

Non-Infringement Zone

For maximum impact and instant recognition,
the LANDesk wordmark should not be crowded
by other visual elements or words. Adequate
space should be left around the wordmark

so that its prominence is not compromised.
The illustration at right gives a visual guide for
providing the necessary space. The LANDesk
logo should always be placed using the
clearspace equivalent to one LANDesk “L”

all the way around the main body of the logo.
This rule applies to EVERY logo placement,
regardless of color, composition or medium.

Ghosted Product Bar Exception ' = L
The Ghosted Product Bar is the only exception ‘ ] . \

to the clearspace rule because the logo is

ANDesk

LANDgék' Because Server Availability Is Your Only Option. >

close to the top of the ghosted bar. However Lo

no other graphic element or type may “ m / \ x |
come within the clearspace of the “L.” — =

Incorrect Usage

Because of the growing complexity of the

market environment, controlling exposure of >

the LANDesk wordmark is vital. The LANDesk LA l(® LA >
logo may only be used as previously outlined. S Sk
These illustrations represent misuses of the

wordmark. Do not alter the wordmark in any

manner. The logo may not be reproduced with

effects like: beveled edges, outlines, 3-D effects,

glowing edges, drop shadows, etc. The logo
may not be skewed or stretched in any fashion.




Logo Co-Branding

In co-branded applications, the LANDesk logo
should always appear on the left with the partner
logo on the right. The two logos should be
separated with a thin, vertical line. The weight

of the line may be adjusted proportionally

to match the size of the usage requirement.

The line should extend above and below the
LANDesk logo by approximately 1/2 the height
of the Three Chevrons in the LANDesk logo. This
treatment should always be used in co-branding
situations regardless of the featured partner.

LANDesk Solution Provider Logos

The Solution Provider logo is provided to
our various providers for usage in print, web
or multimedia applications. Partners should
use either the generic Solution Provider logo
or the logo appropriate to their status.

In co-branding situations with a partner, the
LANDesk partner logo should always be used with
the LANDesk logo on the left and the Partner logo
on the right. The two logos should be separated
with a thin, vertical line. The weight of the line
may be adjusted proportionally to match the

size of the usage requirement. The line should
extend above and below the LANDesk partner
logo by approximately the height of the “L” in
LANDesk in the LANDesk partner logo. This
treatment should always be used in co-branding
situations regardless of the featured partner.

LANDe>sk®

»
LANDesk

SOLUTION PROVIDER

Solution Provider Logo

Gold Expert Solution Silver Expert Solution
Provider Logo Provider Logo

4 @ YOUR

company

SOLUTION PROVIDER

Logo . Co-branding

»
LANDesk

GLOBAL SOLUTION PROVIDER

Global Solution
Provider Logo



Award Logos

LANDesk regularly wins industry awards and
honors. Displaying award logos is an important
opportunity to demonstrate the value of LANDesk®
products. Whether in PowerPoint presentations,
on the Web, or in other marketing materials, award
logos should never appear near the LANDesk
logo. There should always be a generous

amount of space between the two logos.

Ingredient Logos

Ingredient logos are logos that declare LANDesk
software is installed in some form on a machine.
Powered by logos will typically appear in OEM
product collaborations and will generally be

the only LANDesk branding that would appear
on collateral, advertising or packaging. The
product manufacturer develops the overall
brand identity of marketing materials. In some
cases, use of the LANDesk corporate logo may
also be allowed. In these instances, the two
logos should not be placed in close proximity
to one another. The preferred placement is to
have the powered by logo near the top of the
piece with the corporate logo near the bottom
of the piece. There should be a generous
amount of space between the two logos.

Certified Logos

Certified logos should not appear in close
proximity to one another. Preferred placement is
for the certified logo to appear in the upper left
corner of the layout with the corporate logo in the
bottom right corner. This holds true for marketing
materials as well as for correspondence (i.e.,
certification, congratulations letters, etc.) and
plagues. In the case of plaques, you should use
the simplified versions of the certified logos and
the single-color version of the corporate logo.

Céitiputing

ENABLED BY

LANDeSk

This logo should be used on
machines that have LANDesk”
System Manager pre-installed.

CERTIFIED

()
LANDesk

ADVANCED TECHNOLOGIES

Certified logos should be used
for communications regarding
the various certification
programs.

Logo . Award/Ingredient

POWERED BY

LANDeSk

This logo should be used on
machines that have LANDesk”
Management Suite pre-
installed.

Example:

é:li* I

LANDesk

-
TOON

PARTNER PROGRAM

——C)
LANDesk

This logo should be used

on machines that have the
LANDesk® Management Suite
client pre-installed.




Typography is one of the most important design
elements. It is used to differentiate sections

of information such as headlines, subheads,
text or captions. Because of its simple clean
lines and presentation, the Helvetica Neue
Family was selected for use in LANDesk visual
communications. However, to keep a consistent
look and feel, only these weights and variations
may be used.

Helvetica Neue 45 Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Helvetica Neue 46 Light ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue 55 Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890

Helvetica Neue 56 Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Typography . Primary Typeface

Helvetica Neue 65 Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890

Helvetica Neue 66 Medium Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue 75 Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue 76 Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz » 10
1234567890



This is an example of how the various

weights of the typeface should be used.
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Small amounts of type such as headlines may
run over an image as long as there is enough
contrast to read the copy well and it runs over a
portion of a photograph with little or no texture.

Can you keop up with
security threats and patches?

Can you manage your entire system from
a single integrated console?

You can with LANDask® Managamant Sulta,

Headlines may also vary in size to give

emphasis on key words or phrases.

Typography . Typographic Hierarchies

Large Headlines

Over 30 pt. Helvetica Neue 45 Light

Small Headlines, Product Names

Under 40 pt. Helvetica Neue 55 Roman

Subheads Subheads

Helvetica Neue 75 Bold or 65 Medium

CALL OUTS CALL OUTS
Helvetica Neue 75 Bold or 65 Medium

Body Copy Helvetica Neue 55 Roman
Recommended size 9 pt. with 14 pt. leading

When printing on a printing press, the body copy should be printed in one color only
and may be a screen of that color. The preferred primary body copy color is 100%
black. Colors built out of CMYK will appear blurry if the registration is off at all. It is
prefered that gray body copy be printed as a gray PMS color. When color body copy is
used to add emphasis, if it is brief (a few words), it may be a CMYK mix. If the copy is
longer it should be printed as a PMS color. This also helps if you need to make an edit
on press.

Legal Copy Helvetica Neue 45 Light
Recommended size 5 pt. with 7 pt. leading

Copyright ©2004 LANDesk Software, Ltd. All rights reserved. LANDesk is a registered trademark of LANDesk Software, Ltd.
Other names or brands may be claimed as the property of others.

»
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Principal Color Palette

The LANDesk color palette consists of the
corporate blue (PANTONE® Matching System)
PMS 648 and seven additional principal colors.
These colors may be tinted or screened in values
of 75%, 50% and 25%; however, if they are
screened, then the full-strength, 100% color
must be on the same piece as well. For special
purposes (when an even darker color is needed),
a color field may be copied and placed in front of
itself with the top layer set to multiply; however,

this new darker color may only be used sparingly.

Secondary Color

This is used to provide additional punch to
design projects, charts and graphs. This color
is intended to be an accent and should be used
in moderation. (See next page for examples.)

Color Space Equivalents

Please use the specified color space equivalents
when creating pieces without the benefit of
six-color printing. Colors can vary depending on
paper stock, press configuration, inks, screen
calibration and any number of other variables.
Use the definitions as a guide and always

match the output with PMS color chips.

LANDesk has moved away from using Web-safe
colors, as the majority of our Web visitors have
modern browsers which support the usage of
color defined outside the Web-safe gamut.

RGB values are somewhat subjective, as
varying external factors contribute to colors
not rendering correctly in the RGB space.
The above specification is to be used as a
guide, with some allowance for variance.

Color Palette

Principal Color Palette

PANTONE Hexadecimal 75% 50% 25%
-
2905C 151 212 229 97D4E5 B1DEEC CBE9F2 E5F4F9
4525C 7 211 197 125 D3C57D DED399 E9E1B8 F4FODA
413C 204 204 CCCCBA D9D9CA E6E6DC F2F2EC

Secondary Color

Do Not Apply Colors to Specific Products Only

The color palette is designed to be used across the board
and is not intended to have any single color associated with
a specific product. While this may help internal organization,
to the customer (who may only purchase one product) it will
appear as though that color represents the entire company.

» 12



Secondary Color Usage

The secondary color is used to draw attention to
specific areas of a designed piece. This brighter
color is intended to be used only as an accent and
should not be used in large fields. It is intended to
give a little extra kick to a designed piece.
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Photography . LANDesk 1

Photography used in LANDesk communications

should depict real-life people and situations. : -
The core of our brand centers around simplifying ) ! i
people’s work and lives. Therefore, we should -
use photography of people whenever possible.
The photography should be aspirational and the
people should convey a feeling of confidence. Isi_photo002.tif -
Because LANDesk offers solutions for IT

professionals, showing people interacting with A.
technology helps define the nature of the ad 3

LANDesk brand. \

4 - Sa—— - A
LANDesk Photo Library ‘— 5 o

These 29 images (14 on this page and 15 on the o [
next page) are available for use in all media and Isi_photo004.tif Isi_photo005.tif
are available from LANDesk Corporate Marketing.
The images are available as high-resolution
CMYK .tif files, medium-resolution RGB .jpg and
as high-resolution grayscale .1if files. Contact
LANDesk Corporate Marketing for images:

il &
Isi_photo007.tif Isi_photo008.if Isi_photo00.if

“~

Isi_photo010.tif Isi_photo011.tif Isi_photo012.tif

"""'xl - “\i‘fk i

Isi_photo013.tif Isi_photo014.tif Isi_photo015.tif




3 -

Isi_photo026.tif

-

Isi_photo017.tif

Isi_photo027 .tif

—

»"

wdJ

Isi_photo018.tif

-
- -

! T

Isi_photo023.tif

Isi_photo028.tif

Photography

. LANDesk 2

B

("

$ -4

Isi_photo019.tif

o)

|
b

Isi_photo024.tif

Isi_photo029.tif

Isi_photo025.tif

f

Isi_photo030.tif

»
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Stock Photography or Provided Photography
Sometimes you may need specific photography
which is not included in the LANDesk Photo
Library. When selecting photography make

sure to select images that are clean, simple,
professional and reflect the LANDesk brand
image. People should be used as the subject
matter as often as possible. When using
something other than people try to keep the
imagery as simple as possible. Sometimes
cropping in on an image will help accomplish
this. Never select photography that incorporates
graphic elements into the photograph. Never
select photography which has been colored,
digitally altered, or appears too trendy or funky
as this is not in keeping with the brand.

' Keep it clean, simple and professional

" Use professional people when possible

* Look for classical, not trendy, images

* Do not use photos that feature people who do
not reasonably represent an IT professional

* Do not use photos that feature colors
or environments that are too dark

* Do not use photos that seem
busy or complicated

LANDesk
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Photography . Stock/Provided
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" | ANDesk Software
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Management Sulte

LANDesk Software
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Financial Results

LANDesk Software
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Device Securlty
Convergence
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Corner Frames

These frames add visual interest to

a photograph by breaking up the
corners and keeping it from looking
like an ordinary full-bleed photo. The
horizontal arm and the vertical arm
should always be the same length and
should only be placed at right angles,
creating a visual square. The combined
length of the left and right sides of the
horizontal bars should take up roughly
one-third of the photo, but no more.
They should be either white or a light
color and may include transparency.

LANDORK

Example

Same length arms
Always at a right angle
White or light color
(transparency allowed)
Bleed

Graphic Elements . 3

. —

LANDgék Dare to Compare

F y why LANDesk 9 Sute is the
clear leader in systems management. The tools on this CD wil help you effectively market
and sell LANDesk Management Suite against competitive products. With this CD, you can
easily execute successful competitive marketing campaigns, events, sales meetings, and

other activities.

Connected Corner Frame Example

These are to be used similarly to the " Must surround the entire piece
Corner Frames. They are intended to be ' Bleed recommended

a border treatment and should visually * Corners and frames should be
surround a piece. It is recommended the same color with different
that they bleed off the edges of a piece, screens (transparency allowed)

but this is not necessary in all cases.
The lengths that run in between and
connect the Corner Frames must be the
same color as the Corner Frames but

a different screen value. They may be
25%, 50%, 75% or 100% of a principal
color only and may include transparency.

» 19
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Asymmetrical Photograph Box
This treatment creates visual
interest by breaking a photograph
into pieces, then taking away one
piece. The grid should be either four
or six boxes. The individual boxes
must all be the same size, and one
of the corners should be missing,
leaving either three or five boxes.

1)

N Mg

LAND8SK

Example

Always four or six boxes minus
one corner

Graphic Elements . 4

Frenm
" r i

LAN[)gék Product Name

3

Ghosted Product Bar

A white bar with 80% opacity or
transparency may be used to show
the name, description or benefit of a
product or service. When completed,
it should appear as shown. The logo
should be on the left side. The Square
Chevron should bleed off the right side
and touch the top and bottom of the
bar. The product name should be
typeset next to the Square Chevron,
0.25” away and right justified.

LANDeSK

Example

80% opacity white

Logo on the left side only

Always bleed the Square Chevron
0.25” between Square

Chevron and product name

» 20



LANDesk goes head-to-head with Microsoft.

L )

Ghosted Bar

This treatment is very similar to the
Product Ghosted Bar except here

it is used to house a headline or
subhead. It does not include a logo or
the Square Chevron. A white bar with
80% opacity or transparency is used.

LANDesk

LANDesk goes head-to-haad with Microsoft

Example

80% opacity white
For headlines or subheads
No logos or Square Chevrons

Version Indicator

Not a graphic, this is used to show the
version of a product release. It may
only be used smaller than 0.75”.

Graphic Elements . 5

Example

Circle should have a >
white background

Type and circle can only be black
or PMS 648

“V” always appears outside circle
Version number always appears
inside circle

“V” should be vertically

centered with the circle

Version number should have
enough clear space to be

legible at smaller sizes

21



Corporate icons are intended to visually
communicate an idea or concept and may

be used on any piece of artwork created for
LANDesk, either online or printed. They must be
placed on a solid color background lighter than
40% black and may not be placed on top of a
photograph. Icons may not be altered, changed in
color or combined together to create new icons.

LANDesk employees can download .gif
versions of these icons from SuiteSpot.
Non-LANDesk employees please contact
LANDesk Corporate Marketing for images:

Software License
Monitoring

OS Imaging and
Packaging

Anti-spyware

Remote Control

Software Distribution

Scan & Block

Corporate Icons .

Solution Components

IT Asset Management Server Management

Patch Management

Integrated Management Suite

Security Audit Monitor Denial
Compliance

Integrated Management
Suite Platforms

»»

Integrated Security Suite

22



Corporate Icons . Products

& § v @ =

LANDesk® LANDesk® LANDesk® LANDesk® LANDesk® LANDesk® LANDesk® “Manager”
Management Suite Security Suite Patch Manager Server Manager Handheld Manager System Manager Asset Manager Trident

for Peregrine® for Remedy*
HP® Openview” Peregrine® Remedy” IBM® Tivoli®
Connector Connector Connector Connector

» 23




Corporate Icons . Devices

? ¥ ¥ 9§ J 3

Mobile Phone Desktop Handheld Pager Laptop

» 24
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Corporate Icons . Concepts/Actions

3 @) mm

Security Firewall Cache Database Rich Media Wireless Monitoring

Y & P o5

Process Worldwide Web Manage Application Asset Infrastructure
Management Management Management




Corporate Icons . Increasing/Decreasing

) Wﬂ T el

Increasing Increasing Risk Increasing Time to Market  Increasing Revenue Increasing Costs Increasing Customer Increasing Productivity
Satisfaction

| @[} 7 el

Decreasing Decreasing Risk  Decreasing Time to Market Decreasing Revenue Decreasing Costs Decreasing Customer  Decreasing Productivity 5 2 6
Satisfaction




Corporate Icons . Infrastructure

b G oW W W

Employee HR Department Service Department Sales Department Marketing Department Finance Department IT Department

Supplier Helpdesk Information




Corporate Icons . Sectors

© ¢ ¥V »w & w =

Sector Badge Healthcare Finance Education Manufacturing Public Retail

Travel




Corporate Icons . Logos/Business

=

= (B

Business Process Partners

Small-Size Business Medium-Size Business Large Business

» 29
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Corporate Icons . Miscellaneous

- & @

Document Peer Download Phone Ping Package CD

Y

Console Asset Manager Chat

12.2004



Corporate Icons . Components

ra L
L4 -« |_—||— Q L

Arrows Pipes Circles Squares

» 31
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L/-\NDgék Dare to Compare
Feature-by.-feat why LANDesk: Manag Sute is the

clear leader in systems management. The tools on this CD will help you effectively market
and sell LANDesk Management Suite against competitive products. With this CD, you can
easily execute successful competitive marketing campaigns, events, sales meetings, and

other activities.

4

Partner Toolbox Insert

This is a good illustration of how to use only one
principal color on a document that is small in
size. Using more colors might come across as
too visually complicated. This also shows how
multiplying a color with itself can give you a
darker version of that color for special purposes.
Here, it is used to call attention to the URL and
to the information on the back of the card.

Back Spine Front
Y
£ =
N /
LALINC
— A =]
— -
Tools, presentations, competitive data, and customizable
creative templates all to help you effectively market and
sell LANDesk Software solutions.
» »
LANDesk LANDesk

O

Partner Toolbox Packaging

This is a good illustration of how to use a few
different graphic elements in combination to
create uniqueness and energy.

Samples . 2
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Simplify the Complexities of IT Systems Management.
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Since when did “comprehensive”
mean “Windows only”?

LANDesk® Management Suite,
the only comprehensive systems management solution to include the Mac.

Wnen considering remote control, inventory or software distribution, it seems that Macs
are often the outcasts of the IT environment. With LANDesk Management Suite, no one s eft
out. All Macs recive ful, native support throughout your enterprise. Now you can automate
system management tasks from a single console—creating a complexity-free network.

For more information on what LANDesk Management Site can offer,visit landesk.com/mac.

»
LANDes|
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PowerPoint Slide

This is a good example of several brand elements
working together. This slide shows four elements;
the Connected Corner Frame, an Asymmetrical
Photograph Box, the Square Chevron and

a solid color. Even though there are several
elements, the design is clean and simple.

Samples . 5
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LANDESK" SOLUTION BREF

> T Asset Management

Turn data into knowledge to enable
change and configuration management
across the enterprise.

Hew York State Police Choose LANDesk
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hiraba e o

Solutions

12.2004
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Tradeshow Graphics

Tradeshow graphics are designed using these
graphic standards. There is space allocated for
partner logos. Partner logos cannot be larger
than the LANDesk logo, and may not be on overly
bright colored backgrounds so as to pull attention
away from the tradeshow property.

Samples . 10
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Can you keep up with
security threats and patches?

You can with LANDesk® Management Suite.
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The best value in
patch & asset management
just got better,

LANDeske Paich Manager 8 33% Savings

Extend the power of your current LANDesk™ Management
Suite configuration to autcmate patch mansgement and
ks your IT environment securs and heatthy,

LANDask® Assat Manager 8 Buy 1 consoe, gt 1 bee
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Then there’s COMPREHENSIVE.

LANDesk® Management Suite

The only comprehensive systems
management solution to include Mac.

»»
LANDesk: LANDesk® Management Suite
FREE TRIAL b3
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4 Security Management
- from LANDesk

Avoid security threats with proactive patch
management

Whether fraen hackers, vinags ar ardinary bugs, your computers are
wuinerable bo new secwrily threels that emerge every doy. Keeping wo with
fthe constant stream of patches and updates is & sevious drain on 1T
resaurces,

¥ou need to automate the process wih fast, eficent patch mansgement
rools and pracaseas.

LANDethS Patch Managar can halp yéu reducs tha tma and axgense
mmecded i retaarch, priantis and datritutn patchas, then automatically
maintain patch level securty,

e, T'm interested in the follewesy offers:

W Windows ¥P Service Pack 7 Depioyment White Pager

Please have a LANDesk representative contact me:
Hame:
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Security Suite

Endpoint Security
Starts Here
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Trademarks

The following general usage guidelines and examples are provided for use by outside agencies,
partners, or customers when referencing products, brands, and trademarks of LANDesk Software.

Acronyms should never be used in place of product names on any external communication.

LANDesk Software

The company name does not display a
trademark symbol of any kind, but any document
containing the company name must also

include an approved copyright and trademark
statement to claim and protect the mark.

LANDesk® nouns and verbs

When “LANDesk” is used as an adjective
or adverb modifying a noun or verb, use
the registered trademark symbol (®) on
the word to protect the trademark.

* Example with product names: LANDesk”
Management Suite, LANDesk® Instant
Support Suite, LANDesk® System Manager

* Example with nouns: LANDesk® technology,
LANDesk® product line, LANDesk® trade show

* Example with verb: LANDesk® Powered Note:
Where multiple product names or technologies
appear in the same document, chapter or
Web page, use the trademark symbol for the
first instance of each unique product name.

* Updated products include: LANDesk®
Management Suite, LANDesk® Patch
Manager and LANDesk® Server Manager, as
well as substantial speed improvements for
LANDesk® Targeted Multicast™ technology.

LANDesk® Targeted Multicast™

Use the fully attributed phrase “LANDesk”
Targeted Multicast™” for the first reference in

a document, slide, or Web page; subsequent
use in that same document, slide or Web

page can use the generic reference “Targeted
Multicast” without further trademark attribution.

The phrase “Targeted Multicast” should
always be capitalized as shown to fully
protect the mark; never use the phrase
generically as an adjective or adverb.

* Right: “LANDesk® Targeted Multicast™
technology enables efficient...Use
Targeted Multicast to distribute...”

*  Wrong: “Targeted Multicast™ technology
from LANDesk Software...”

*  Wrong: “Start a targeted multicast session...”

LANDesk® Peer Download™
Use the same guidelines associated with
LANDesk® Targeted Multicast™.

Version Numbers
Use the product name and family number with
a comma and the version number, e.g.:

LANDesk® Management Suite 8, version 8.5

Use of the fully attributed name “LANDesk®
Management Suite 8, v.8.5” for a document/
presentation title/headline and in the first instance
in body copy. In subsequent uses, products

can be referred to as “LANDesk Management
Suite” —dropping all version references.

Trademarks

Product names
LANDesk® Management Suite

LANDesk® Security Suite
LANDesk® Server Manager
LANDesk® Inventory Manager
LANDesk® System Manager
LANDesk® Patch Manager
LANDesk® Handheld Manager
LANDesk® Asset Manager
LANDesk® Connectors

LANDesk® Instant Support Suite Family
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